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Abstract. Small business consists of developing an object for the development of products
(services) with the formation of an attribute of the legal system of logistics, analyzing its elements,
reducing the volume of substandard products (services), preventing bankruptcy, introducing
a reliable market system, and increasing the efficiency of resource use.

Annomayus. HOpuanueckoe CONPOBOXKACHHE Majoro OH3HEcCa COCTOMT M3 Pa3pabOTKU
00beKTa pa3BUTHs MPOAYKTOB (yciyr) ¢ (popmupoBanuem arpulyTa MPaBOBOM CHUCTEMBI PabOTHI
Ou3Heca, aHalM3a €¢ 3JICMEHTOB, COKpAIlEHUS O00beMa HEKaYeCTBEHHBIX IMPOAYKTOB (yCIIyr),
NPEIOTBPALICHNsT OAaHKPOTCTBA, BHEAPEHHS] HAACKHOW PHIHOYHOM CHUCTEMBI, IOBBIIICHUS
3P PEKTUBHOCTH UCIOIB30BAHUS PECYPCOB.
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The increase in low-quality products (services) leads to an increase in unnecessary costs, loss
of consumer confidence, declining living standards, deteriorating environmental conditions and
public health, increasing bankruptcy and weakening the country.

According to world experience, the locomotive of economic development is small business
and private entrepreneurship, and a lot of research is being done to develop this area. However,
scientists are constantly working to create a perfect legal basis for the development of this area. In
addition, the development of the industry in the relationship between the object and the subject to
their bankruptcy often depends on the ability of the head of the object, the experience of office work
and the need to support it. The fault of the object is often that in the development of development
projects, the entity that manages the product (service) is prosecuted on the basis of evidence against
it, without the power to protect it when something goes wrong without creating a legal basis. As a
result, the object will be held legally liable for its own fault. The newly started facility will continue
to develop with intermittent sway in the field to replace it.

In a new entrepreneur, experience is less than in the old one, and development is somewhat
slowed down. But due to this slowdown, product prices will rise. The development of legal logistics
of the entrepreneur here requires a scientific approach to this area. If the old experienced
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entrepreneur has a perfect legal basis, it is possible to continue the development of the object
without interruption.

The main task of small business legal logistics is to deal with improving the legal framework
for the development of facilities, saving them from bankruptcy, and the formation of the legal
framework attribute with a scientific approach to this area.

If the object develops a legal attribute and has an equal legal balance before the subject, the
situation can be justified as a product of natural changes. The attribute of small business legal
logistics is the emergence of offense attributes in the creation of a new product (service) without
creating a legal basis for its implementation, creating obstacles to the development of the business
object. If it cannot withstand these resistances, the business entity may go bankrupt. Therefore, the
development of the small business legal logistics attribute, which is implemented after the
development of the legal framework for each developed new product (service), prevents huge
losses. This condition is present for a certain area of development subjects, whose support
significantly reduces the breakdown of SBO.

The practice of legal logistics attribute by lawyers often deviates from the interests of the
object and does not contribute to its development. But the development of the SBO facility plays a
big role in the country’s economy. Therefore, the development of elements of the legal logistics
attributes in the object itself and its protection by law have a significant impact on economic
development.

The main focus in the legal logistics attribute is to focus on the process of improvement of
each created technology, the development of restrictions on its impact on the environment in the
production of goods (services). Develop a legal framework for car service and reduce the number of
traffic accidents. If this attribute is certified and implemented, the consumer must have confidence
and the object must have legal protection. Of course, the created attributes are created by scientific
research and skilled labor. The fee for this must be paid by the object and the object must be able to
sell the product to the buyer.

A legal logistic attribute of an object is a set of normative bases, proofs, and evidence that the
SBO has the right to sell that product (service). If this legal logistics attribute is to be developed by
an object, it must be protected by consumers through advertising. If a consumer likes a product
(service) that has this legal logistical attribute, he will definitely try to buy it.

The legal logistics attribute leads to consumer confidence, increases the buyer, on the other
hand, increases the responsibility of the manufacturer. For example, if this is the case in the case of
watermelons in agriculture, the seller will usually show a good product and sell a poor quality
product for those who do not know the quality of the product.

As a result, people lose confidence in the product (service) and refuse to buy it, even if it is
good (some affected buyers). If this farmer develops the legal attribute of the sweetness of
watermelon in the process of farming and loses the tasteless watermelons in the process of activity,
buyers will increase their confidence in its product and will agree even if the price rises.

In-car service, if the service provider has a legal artrebut, consumers will come looking for it
from anywhere. When the right to create a legal attribute is given to lawyers, they impede the
development of the object in order to protect the rights of consumers by developing sanctions
without entering into the process, resulting in increased elements of bankruptcy at the facilities. In
our opinion, the creation of a legal attribute in the process of developing a product (service) inspires
great efficiency and confidence in society. Development of a legal attribute in the activities of the
object in all areas, the imposition of sanctions for non-compliance with the norms of legal logistics
attribute ensures the development of small business and entrepreneurship, protects the object from
bankruptcy.
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Reduces the volume of poor quality product (service) before breakdown. Mandatory
implementation of this does not give good results, but if the object has a legal logistical attribute, it
is very effective to promote it through price, advertising, taxes. Development of legal logistics
attributes for scientific substantiation of the small business objects in accordance with the
requirements and in this process based on the interests of the consumer, office work, pricing,
organization of services, differentiation of quality criteria, development of types of obligations to
responsible persons. By developing and improving the elements of the legal attribute, its range can
be expanded, the development of small business legal logistics with the application of protective
sanctions can increase its status.

The development of the small business legal logistics attribute is aimed at ensuring the
reliability of the product (service) market. In the developed United States, a training center has been
established for every 50 square miles. The center teaches the business entity, trains it, controls its
activities, and tries to expand its activities. The tip of it is that the object pays for the small business
development center. The center will establish research and collaboration with scientists to develop
their field. We called a different keyword from the activities of the center a legal logistics attribute
and its elements:

- technical suitability for work performed with equipment, compliance with speed standards,
workability of the executor;

- transfer the work performed to the consumer and satisfy him;

- level of product (service) quality and reasonable price.

Adherence to these legal logistic attribute elements is protected by the country’s
administrative and criminal procedural liability law. In order to control the implementation of this
legal logistics attribute in small businesses, logistics centers should be established in the regions.
The main task of the logistics center is to develop a quality product (service) by introducing a legal
logistics attribute to all SBOs in its territory, to sanction illegal products and services. The state
should bring the following issues to the attention of the authorities:

1. Formation of a list of legal logistics attributes of small business facilities producing all
products (services) in the region;

2. SBOs to determine the level of quality of the product (service), to set consumer demand for
it;

3. Monitoring the implementation of issues related to human life and the environment by the
SBO and assisting them in the formation of a legal logistics attribute;

4. Organize the centers to communicate with each other by industry;

5. Removal of substandard products (services) from the market;

6. Educate new SBOs and assist in the formation of a legal logistics attribute for their
products (services);

7. Quarterly or on-demand publication in their own journals, assessing the legal logistical
attribute of the products (services) produced.

8. Establish cooperation with universities to improve the quality of products (services).

References:
1. Mirzieev, Sh. M. (2019). Poslanie Prezidenta Respubliki Uzbekistan Shavkata Mirzieeva
Olii Mazhlisu, 20 dekabrya 2018 goda. Uzbekistan.
2. CamaroB I. A., KammnpmxanoB b. U., TI'ammmoa @®. I. Kosmenmmm u moxaenu
noructuueckoro ynpasinenus. T.: Hayka u texauka. 2015.
3. Mupotus JI. b. TpancnoprHas norucruka. 2005.
4. Mopo3os C. 1O. Tpancnoptaoe npaBo. M.: M3garensctBo FOpaiit, 2019.

®
@ o Tun auyensuu CC: Attribution 4.0 International (CC BY 4.0)
313


http://www.bulletennauki.com/

broemens nayxu u npaxkmuxu [ Bulletin of Science and Practice T. 6. Ne7. 2020
https://www.bulletennauki.com https://doi.org/10.33619/2414-2948/56

5. Hertz S., Alfredsson M. Strategic development of third party logistics providers // Industrial
marketing management. 2003. V. 32. Ne2. P. 139-149. https://doi.org/10.1016/S0019-
8501(02)00228-6

6. Eggert A., Helm S. Exploring the impact of relationship transparency on business
relationships: A cross-sectional study among purchasing managers in Germany // Industrial
Marketing Management. 2003. V. 32, Ne2. P. 101-108. https://doi.org/10.1016/S0019-
8501(02)00224-9

7. Hultman J., Axelsson B. Towards a typology of transparency for marketing management
research // Industrial marketing management. 2007. V. 36. Noe5. P. 627-635.
https://doi.org/10.1016/j.indmarman.2006.04.001

8. Liu Y., Eisingerich A. B., Auh S., Merlo O., & Chun H. E. H. Service firm performance
transparency: How, when, and why does it pay off? // Journal of Service Research. 2015. V. 18.
Ned. P. 451-467. https://doi.org/10.1177%2F1094670515584331

References:

1. Mupsuees 1. M. Ilocnanue Ilpe3unenta Pecniyonuku Y3b6ekucran lllaBkara Mup3uéena
Omuit Maxuucy, 20 nexabps 2018 roga. Uzbekistan, 2019.

2. Samatov G. A., Kamil'dzhanov B. 1., Galimova F. G. Kontseptsii i modeli logisticheskogo
upravleniya. T.: Nauka i tekhnika. 2015.

3. Mirotin L. B. Transportnaya logistika. 2005.

4. Morozov S. Yu. Transportnoe pravo. M.: Izdatel'stvo Yurait, 2019.

5. Hertz, S., & Alfredsson, M. (2003). Strategic development of third party logistics
providers. Industrial marketing management, 32(2), 139-149. https://doi.org/10.1016/S0019-
8501(02)00228-6

6. Eggert, A., & Helm, S. (2003). Exploring the impact of relationship transparency on
business relationships: A cross-sectional study among purchasing managers in Germany. Industrial
Marketing Management, 32(2), 101-108. https://doi.org/10.1016/S0019-8501(02)00224-9

7. Hultman, J., & Axelsson, B. (2007). Towards a typology of transparency for marketing
management research. Industrial marketing management, 36(5), 627-635.
https://doi.org/10.1016/j.indmarman.2006.04.001

8. Liu, Y., Eisingerich, A. B., Auh, S., Merlo, O., & Chun, H. E. H. (2015). Service firm
performance transparency: How, when, and why does it pay off?. Journal of Service
Research, 18(4), 451-467. https://doi.org/10.1177%2F1094670515584331

Paboma nocmynuna Ipunsama k nyoauxayuu
6 peoakyuio 29.05.2020 . 07.06.2020 e.

CcvlLnka 015 yumuposauusi:
Sarimsakov A., Gaffarov M. Ways to Develop Small Business Legal Logistics // Bromierens
HaykH 1 pakTuku. 2020. T. 6. Ne7. C. 311-314. https://doi.org/10.33619/2414-2948/56/37

Cite as (APA):

Sarimsakov, A., & Gaffarov, M. (2020). Ways to Develop Small Business Legal Logistics.
Bulletin of Science and Practice, 6(7), 311-314. (in Russian). https://doi.org/10.33619/2414-
2948/56/37

() _®
@ T Tun auyensuu CC: Attribution 4.0 International (CC BY 4.0)
314


http://www.bulletennauki.com/

